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The groundbreaking Financial 
Literacy Program that empowers 
students BEFORE High School—

to achieve their best success  
AFTER High School.

Dear Teachers and Students: 

We believe financial education is a human rights imperative so it is with great 
pleasure that we present FUTURES: Financially Literate Students for a Financially 
Literate Society. FUTURES is a transformational educational resource that will 
benefit our youth individually and our society as a whole. A better grasp of 
finance for all will lead to more equitable wealth creation. 

The FUTURES program guides students from a basic to an advanced 
understanding of personal finance, economics, entrepreneurship and investing 
concepts. It provides a platform for students to make sound financial decisions 
and construct strong wealth-building goals. Our students at Ariel Community 
Academy have proven that FUTURES is a game-changer. Since our first 
class was graduated, Ariel Community Academy students have become 
entrepreneurs, scholars, investment professionals and, perhaps most importantly, 
financially capable.

With evidence of the program’s success, we confidently share this resource with 
you. We are certain that it will have a positive impact on your lives, your school 
community, and the greater community. 

Everyone faces financial questions, often from a young age. Armed with these 
lessons, students will be better informed on how to meet those challenges and 
thrive. We are excited that you are joining us as we lay the foundation for 
building more secure and successful futures.

Sincerely,

Welcome to

Futures
Financially-Literate Kids for a Financially Literate-Society™

John W. Rogers, Jr.
Chairman and CEO
Ariel Investments

Mellody Hobson
President
Ariel Investments

Arne Duncan
Managing Partner
Emerson Collective
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Financial literacy  
is like a language.   
Learning is so much easier 
when kids start young and 
build up that knowledge 
year by year.

—John Rogers  
Just. Add. Bravery... 

Hard work plus bravery  
equals success .

Imagination plus bravery  
equals creativity.

Love plus bravery  
equals happiness.

—Mellody Hobson



Futures Futures6 PROGRAM OVERVIEW   FUTURES   www.arieleducationinitiative.org 

A few words from—Dr. Lennette Coleman  
In order for students to be college and career ready, they must be  
financially literate.

FUTURES provides a comprehensive approach to teaching financial education.  
Typically, financial education tools only focus on personal finance and 
consumer skepticism. However, what I know to be true is that to be financially 
literate, individuals not only need a command of personal finance tenets, they 
also need to be fluent in economics, entrepreneurial concepts and investing. 
Most importantly, financial education must provide students opportunities for 
real-world application and FUTURES does just that. This program teaches 
students to recognize and cultivate their own unique perspectives to ultimately 
make sound financial decisions—now and in their futures.

Financially  
Literate Kids  
for a Financially 

Personal Finance

Futures
Literate  
Society™

Financially-Literate Kids for a Financially Literate-Society™

Financially  
Literate Kids  
for a Financially 

Futures
Literate  
Society

Economics

™

Dr. Lenette Coleman
Principal  
Ariel Community Academy
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Futures

This program was written by teachers—for teachers. FUTURES is nimbly organized to adapt 
to teachers’ and students’ levels of understanding, with its agile and flexible scope and 
sequence for instruction. Because many teachers do possess their own curated 
instructional tools, the use of supplemental materials is encouraged so 
that the content is further enriched.

For many years, students at Ariel Community Academy have 
richly benefited from this powerful educational tool. Now, it is 
with great pride and anticipation that FUTURES: Financially 
Literate Kids for a Financially Literate Society is presented to 
the larger education community.

    —Dr. Lenette Coleman

Futures
Financially  
Literate Kids  
for a Financially 
Literate  
Society

Entrepreneurship

™

Futures
Financially  
Literate Kids  
for a Financially 
Literate  
Society

Investing

™
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From the beginning to today . . .

1983
John W. Rogers, Jr. 
 founded Ariel  
Capital Management 

1989
John W. Rogers, Jr. 
 founded the  
Ariel Foundation 

1991
The Ariel Foundation “adopted” 
forty sixth-grade students at 
William Shakespeare Elementary  
through the I Have a Dream 
Program   

1995
The Ariel Foundation 
responded to a Request For 
Proposal  to create a small 
school for CPS. 

1996
Ariel Community  
Academy opened with  
four primary classes

Financial Literacy One Step at a Time
Futures

2000
Ariel Foundation became 
a 501c3 and changed its 
name to Ariel Education 
Initiative

2000
School leaders begin writing 
units of study regarding 
financial literacy called 
“Making Money Choices” 

501c3

Making 
Money 
Choices

2008
The Ariel Investment 
Curriculum Writing 
Project officially begins.

2011
Curriculum was 
reviewed by National 
team of educators 
through the Council 
for Economic 
Education 

2012
Curriculum writing  
project concludes.

2017
The FUTURES Program!

Futures
Financially  
Literate Kids  
for a Financially 
Literate  
Society

Entrepreneurship

™

Financially  
Literate Kids  
for a Financially 

Futures
Literate  
Society

Economics

™

Futures
Financially  
Literate Kids  
for a Financially 
Literate  
Society

Investing

™

Financially  
Literate Kids  
for a Financially 

Personal Finance

Futures
Literate  
Society™

INVESTING

PERSONAL 

ENTREPRENEURSHIP

ECONOMICS
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        The Progression
Financial Literacy One YEAR at a Time
FUTURES: Financially-Literate Kids for a Financially Literate-Society™ is designed to begin 
in Kindergarten and GROW with students,their abilities, their interests and their capabilities up through eighth 
grade—and beyond. The content spirals at the five levels of complexity, beginning with Basic Understanding 
and spanning up through Advanced Understanding and Application. Students revisit content at higher levels 
of difficulty and complexity as they mature.The chart below reflects the major milestone goals for each grade 
from Kindergarten through eighth grade to afford students many rich  opportunities to experience  
and learn from the real world. 

Ariel’s kindergarteners 
are exposed to early 
concepts related to 
money and work.

Ariel’s official financial 
education curriculum 
begins in 1st grade, 
when the class receives 
a $20,000 investment 
account. 

Students continue to  
focus on the fundamentals 
of personal finance, 
economics, investing, 
entrapreneurship, and 
money management 
while expanding their 
learning to include  
picking stocks. 

Students continue to learn 
the basics of economics, 
investing and money 
management, moving to the 
intermediate and advanced 
levels as they demonstrate 
their readiness. At these 
grades, professionals do the 
heavy lifting—plotting strategy 
and picking stocks—until 
students are ready to more 
directly participate at Grade 5.

GRADE 5GRADES 2–4GRADE 1KINDERGARTEN

Futures      FUTURThe groundbreaking Financial Literacy 
Program that empowers students BEFORE High School— 
                  to achieve their best success AFTER High School

Students begin to put what 
they have learned to work. 
First, students apply to sit on 
a Junior Board of Directors 
and work under the guidance 
of a team of teachers to make 
investment decisions. 

The Junior Board of Directors 
ultimately decides which 
stocks to buy. This board also 
determines where to donate their 
class’s annual philanthropic gift. 

Upon graduation, students roll 
over their initial $20,000 to 
seed a fund for the incoming 
First Grade class. Any remaining 
profit is divided in half. One 
portion is donated back to the 
school in the form of a class 
gift; the remainder is distributed 
among the graduates 
themselves, who can opt either 
to receive cash, or use the funds 
to begin a formal 529 college 
savings plan. When students 
elect to establish a 529 plan, 
Ariel Investments will match the 
students’ contributions.

Core grades during which this program is typically taught are grades 3–9.

GRADE 7 GRADE 8GRADE 6
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Myles
Graduated from ACA in 2008
Attended U of C Laboratory High School
Graduated from University of Illinois Champaign-Urbana in 2016
Currently, Credit Analyst at CIBC and Co-Founder of Rapunzl Investments

The Investment Program at ACA showed me that I can achieve financial 
success beyond being an entertainer, doctor or lawyer.  My experience at 
ACA laid the foundation for my current entrepreneurial effort as co-Founder 
of Rapunzl Investments.

Raven T. 
Graduated from ACA in 2008
Attended Gwendolyn Brooks College Prep Academy
Graduated from University of Illinois at Chicago in 2016

The investment program gave me a bit of an advantage in some of my 
High School and College courses, as I was already exposed to many of the 
financial concepts at Ariel. Participating in the investment program helped 
me realize which industry I would like to have a career in. Overall it’s had a 
powerful impact on my life so far!

Mario
Graduated from ACA in 2006 – the very first graduating class!
Attended U of C Laboratory High School
BA in Economics from U of C
Currently, Investor Services Associate at Ariel Investments

“ At Ariel Community Academy, my favorite class was always my investment 
class. As a result, when I was 12 years old I knew that I wanted to major 
in economics when I got to college, and then work in the financial services 
industry afterwards. Getting this early exposure really allowed me to develop 
a clear vision for my future. I was able to realize two of my long-term goals 
when I graduated from the University of Chicago in 2014 with a degree in 
economics, and then began my career at Ariel Investments.

Meet these Ariel Community Academy Superstars
Did you know?

Graduated from ACA in 2007
Attended Walter Payton College Preparatory High School
Graduated from Roosevelt University in 2014; Prospective MBA student
Currently, Treasury Associate

The financial curriculum is the reason why I am in the finance field today. I 
am very appreciative that I was introduced to investing, budgeting, saving, 
and entrepreneurship at such a young age. I loved the financial literacy I was 
taught and I knew then that I wanted to go to college and major in Finance. 
Having a plan so young put me on the right track for success.  Financial 
literacy isn’t taught in schools yet it is something that kids will use every day. I 
am very grateful for my experience at ACA.

Kenya

Graduated from ACA in 2008
Attended University of Chicago Laboratory Schools
Graduated from Babson College in 2016
Currently, Institutional Sales and Marketing Intern at Ariel Investments

The financial education curriculum at ACA helped to set me on the path to 
wanting to be in finance. It also taught me a lot about personal finance and 
how to manage my own money, my debt, and how to start investing. It was 
through my early start at ACA that I was able to save up enough money at 
23 to become a homeowner.

Victoria

Graduated from ACA in 2007
Attended Dr. Martin Luther King College Preparatory High School
Attended Southern Illinois University-Carbondale
Currently, Cosmetologist and Salon owner

I always took pride in being able to brag to my friends about being on Junior 
Board and how we would research stocks for our class to purchase. At that 
time, my friends had no idea what stocks and bonds were. The fact that I was 
one of the chosen few given the task of decision making for our class portfolio 
was always exciting.  The investment program at Ariel gave me a jump start to 
being an adult. We as adolescents were being taught things that our parents 
had not been taught.

Raven

 
Success StoriesFutures
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About

Welcome to FUTURES!
FUTURES: Financially-Literate Kids for a Financially 
Literate-Society™, sets the stage for a powerful and positive 
future for the students in your class. As an instructor of this 
program, you have the opportunity to challenge, awaken and 
intrigue your students to discover the extent of their current 
potential and shape their even bigger futures!

The goal of FUTURES is to provide a robust financial 
education program for students. Whether it be 
learning to invest in securities, such as stocks, bonds, 
and mutual funds, the fundamentals of becoming an 
entrepreneur or conducting a cost/benefit analysis 
or credit, the program offers students a point of 
view that will empower them to make wise money 
choices—long into their futures.

The FUTURES Focus 
Developing a point of view and appreciating differing points of  
view are twenty-first–century skills, essential in the investment 
profession and thus integral to this program. The main idea that 
drives this program is making content relevant by emphasizing 
real-time, real-world connections. This program includes 
opportunities for students to experience the real 
world applications of the concepts herein. 

We deliver this experience, in part, by:

• using current, relevant and approrpiate  
websites, note: all third party materials were  
approved at the point of production.

• accessing public company reports, 
• using informational texts to research  

business, and 
• incorporating technology. 

The risk when publishing a program like this  
is that the real world changes faster than  
content updates can be made. While this may  
occur from time to time, we have confirmed with 
teachers that the benefits of providing students  
with real-world examples far outweighs the risk.  
Access to and infusion of additional websites  

by these teachers further offsets any such risk.  
We encourage teachers to supplement the  
information provided with additional news  
articles and current market research.

Structure 
FUTURES is organized into four strands, or main topics: Personal 
Finance, Economics, Entrepreneurship and Investing. 
Each of these four overarching strands includes between six to nine 
unique, stand-alone sections, each of which contains five progressive 
levels of instruction. These five lessons increase in complexity and 
rigor, moving from the Basic Understanding level  
up to Advanced Understanding and Application. 

Basic Understanding

Basic Application

Intermediate Understanding 

Intermediate Application 

Advanced Understanding and Application

The suggested grade range for this program spans from third 
through ninth grades. However, each section’s Lesson Plans are 
easily adapted to older students as well as to younger students 
depending on students’ level of experience and understanding. 

The education philosophy of FUTURES is modeled on Bloom’s 
Taxonomy, as illustrated in the graphic shown below.  

Bloom’s Taxonomy

Create
Produce new or original work

Justify a stand or decision

Draw connections among ideas

Use information in new situations

Explain ideas or concepts

Recall facts and basic concepts

Evaluate

Analyze

Apply

Understand

Remember

Futures
Financially-Literate Kids for  a  Financially Literate-Society™

Section Resources
Each section begins with a detailed planning guide followed by an 
array of section resources that teachers can utilize in a range of ways 
as they progress through the program’s content. These accompanying 
handouts and resources include projectables of presentations, 
worksheets, charts, and other student materials. Any of these resources 
may be used as provided or may be modified by teachers to best 
reflect students’ learning styles and abilities. 

FUTURES encurages all teachers to utilize their direct knowledge 
of student strengths and challenges to adapt, modify, and create 
additional resources to help all students fully understand the program 
concepts. Answers to Discussion Questions and possible scenarios are 
provided in the Teacher’s Guide in magenta to offer teachers ongoing 
support through the program. While student answers may vary, these 
suggested answers help teachers to evaluate student responses, 
provide examples to students and steer class discussion. 

Assessment 
All lessons from basic to advanced contain an assessment. These 
assessments may be used as pre- and post-tests to measure students’ 
content knowledge and growth. 

Lesson plans and assessments align to the national Jump$tart Personal 
Finance Standards and National Council of Economic Education 
(NCEE) economics standards. In addition, Common Core State 
Standards for Math and English Language Arts that relate to the 
section are also provided where applicable.

The Basic and Intermediate Understanding level lessons in each 
section include more formative assessments than Intermediate 
Application and Advanced lessons to ensure that students have 
command of fundamental concepts. As lessons develop into a deeper 
experience at the Intermediate Application and Advanced levels more 
cumulative and performance-based assessments will become evident. 
The Standards guide for each strand allows for ease of comparison 
between and among the lesson plans in the strands. 

Instructional Sequence
The order for teaching the strands is  fluid. Strands may be taught 
in any order, although Investing is likely to be more difficult for 
students who do not yet have the background that the Personal 
Finance, Economics, and Entrepreneurship strands 
provide. Strands work in any order, though the program’s creators 
recommend the following order:
Personal Finance 
  Economics 
   Entrepreneurship 
     Investing

This sequence progresses from basic economic information to 
students’ personal interactions with the economy. It then expands 
into business’ roles in the economy and ends with corporations’ and 
investors’ decision-making. This order can be used with the vertical or 
horizontal approach to instruction, and while it is recommended, it is 
not required. 

Additional Lesson Aspects
The Reflection question at the end of each lesson encourages students 
to think deeply about the concept, and develop their own point of 
view. This inquiry approach is designed to inspire students to nurture 
their own perspectives by thinking critically and sharing their opinions 
with others. 

An Investing Glossary featuring definitions of key term begins on page 
__ of this Program Overview. This glossary borrows from definitions 
as provided by Jump$tart and NCEE, with revisions, additions, and 
omissions intended to best serve the goals of the program, according 
to the program’s creators. 

Every section’s Planning Guide includes technology and subject area 
extensions. Social studies, math, and science connections demonstrate 
interconnections between these subjects. These additional activities 
enhance and extend student learning. Teachers will use their judgment 
as to the appropriateness of each extension for particular classes and 
students based on difficulty level.  In addition, while not every student 
or classroom may be equipped to complete technology extensions, 
these extensions may be modified to suit the instructor’s and students’ 
needs or omitted entirely.

FUTURES: Financially-Literate Kids for a Financially 
Literate-Society™ encourages students to develop and form 
their points of view of finance and investing, while honing their 
critical-thinking skills as they progress through the depth and 
breadth of the strands and sections of the program. 

Real-time, real-world connections  
drive student interest and create  
effective links between academic  
content and the business world.  

This unique multidisciplinary  
approach elevates student  
learning, allowing educators  
and school districts to prepare  
students to compete in and  
become leaders of our  
ever-changing global  
marketplace—in their FUTURES!
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Ways to Use This Program, continued

Budget and Goal Setting

Employment and Income

Taxes

Savings

Philanthropy

Personal Banking

Loans and Credit

Interest

PERSONAL  
FINANCE ECONOMICSRECOMMENDED

PERSONAL FINANCE ECONOMICS INVESTING ENTREPRENEURSHIP

ALTERNATE

This program was designed so that the sequence for teaching strands is fluid. 
However, program designers understand that it may be difficult to teach the Investing strand 
without the prior knowledge established in the Personal Finance and Economics strands. 
Entrepreneurship is regarded as a self-contained strand in that the concepts presented do not 
necessarily rely upon understanding concepts from the other strands. 

Consumers and Producers

Currency  and Federal 
Reserve

Goods and Services

Scarcity

Opportunity Cost

Fderal Government Taxes 
and Role of Government

Productive Resources

Specialization and  

Division of Labor

Create a 

portfolio.

INVESTING

Pick a stock.

INVESTING Create a business model.

ENTREPRENEURSHIP

Fundamentals of Investing

Stocks

Mutual Funds

Bonds

Purchasing Investments

Portfolio Management

ENTREPRENEURSHIP INVESTING

Business Operations

Business Startup and 
Financing

Flowof Money

Entrepreneurship

Public and Private 
Corporations

Target Markets

Social Responsibility

was designed so that the sequence  
for teaching strands is fluid.

Futures
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INTERMEDIATE UNDERSTANDING 
 Intermediate Understanding lessons correspond to the “applying” level of Bloom’s Taxonomy. Students apply the concepts 
and vocabulary to different scenarios in order to begin using the concepts as they would be applied in real life. Intermediate 
Understanding lessons are geared toward students with some experience studying the concept, such as those who have 
completed Basic Understanding and Basic Application lessons on the same topic. Suggested grade range is from fourth to 
seventh grade; lessons may easily be adapted to older and younger students with some experience.

INTERMEDIATE APPLICATION
Intermediate Application lessons correspond to the “analyzing” level of Bloom’s Taxonomy. Students analyze concepts and 
vocabulary in a variety of real-world contexts and deduce benefits and costs of decisions. Intermediate Application lessons 
are geared toward students with a high level of experience studying the concept, such as those who have completed Basic 
Understanding, Basic Application, and Intermediate Understanding lessons on the same topic. Suggested grade range is from 
fifth to eighth grade; lessons may easily be adapted to older and younger students with some experience.

BASIC APPLICATION
Basic Application lessons correspond to the “understanding” level of Bloom’s Taxonomy.  These lessons dig deeper into the 
concepts and vocabulary, helping students acquire a working knowledge of what concepts mean and how they are used. 
Basic Application lessons are geared toward students with limited experience, such as those who have just completed the Basic 
Understanding lessons on the same topic. Suggested grade range for Basic Understanding and Application lessons is from third 
to sixth grade; lessons may easily be adapted to older or younger students depending on their levels of expertise.

BASIC UNDERSTANDING
Basic Understanding Lessons correspond to the “remembering” level of Bloom’s Taxonomy. These lessons define 
vocabulary and concepts and familiarize students with what is to come. Basic Understanding lessons are geared toward 
students with no previous experience with or knowledge of the topic. Suggested grade range for Basic Understanding 
and Application lessons is from third to sixth grade; lessons may easily be adapted to older or younger students 
depending on their levels of expertise.

ADVANCED UNDERSTANDING AND APPLICATION
Advanced Understanding and Application lessons correspond to the “creating and evaluating” levels of Bloom’s Taxonomy. These 
lessons are the most complex; students apply their knowledge combined with the concepts and vocabulary to present hypotheses, 
interpret data, make informed decisions, and create original work that exemplifies the reasoning behind those decisions. 

Advanced Understanding and Application lessons are geared toward students with advanced levels of experience studying 
the concept, such as those who have completed the Basic Understanding, Basic Application, Intermediate Understanding, and 
Intermediate Application lessons on the same topic. Suggested grade range is from sixth to ninth grade; lessons may easily be 
adapted to older and younger students with some experience.

Ways to Use This Program, continued

Depending on the readiness of your students and the outcomes 
you want to achieve—FUTURES may be taught in a variety of 
ways. Two possible orders for instruction include a graduated 
or lateral approach. Instructors who choose the graduated 
approach deliver all five lessons on a single topic as a 
sequential unit, assessing along the way and giving students the 
information they need to become masters on the section topic, 
while sequentially working through each of the four Strands. 

With the lateral approach instructors deliver all the Basic 
Understanding lessons across a strand first, thus giving students a 
broad base of familiarity with the strand’s topics before teaching 
all the Basic Application lessons. Instructors who teach students 
with a substantial amount of background knowledge on specific 
topics may find they do not need to teach the Basic Understanding 
and Basic Application levels and may jump directly to Intermediate 
Understanding or Intermediate Application. 

ONLINE LINKS Social STUDIES
Bonds

• Define and identify characteristics  
of a bond.

• Bonds Projectable
• Arielville Municipal
Bond’s Reader’sTheater

• Explain that the government receives 
money through taxes and bonds. 

• List the different types of bonds— 
municipal, corporate, treasury—and 
explain how they work.

• Taxes vs. Bonds 
Projectable

• Bonds Projectable

• Explain how bonds work—the 
relationship between yield and price. 

• Show examples of bond and the 
purpose of a bond rating. Predict 
the rating change outlook using the 
Standard & Poor’s bond rating system 
based on current events.

• Video projector
• Standard and Poor’s

Credit Rating Guide

• Compare the risk associated with 
different bonds and sort a list of bonds 
from low- to high-risk.

• Write a persuasive essay giving 
reasons to purchase a municipal bond 
or Treasury bond.

What are the costs and benefits of 
investing in different types of bonds?
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STANDARDS
Jump$tart Saving and Investing 2
Jump$tart Saving and Investing 3

Related Common Core Standards:
CCSS RL.1.4-8:  
Key Ideas and Details

CCSS RI.1.4-8:  
Key Ideas and Details

CCSS RI.7.4-8: Integration of 
Knowledge and Ideas

CCSS W.8.4-8: Research to Build  
and Present Knowledge

ACCOMODATIONS  
AND MODIFICATIONS
Use pictures to illustrate the  
good or service examples 
for visual learners. Use a 
visual when introducing the 
terms goods and services 
with the hand motions.

Treasury Direct KIDS
Perry’s Pennies: Revenge of the Piggy Bank
Try to capture every cent in time to win.
https://www.treasurydirect.gov/kids/games/games.htm

Treasury Direct KIDS
The Art of Bonds: TV Commercials
Watch TV commercials created by the U.S. 
government to encourage people to buy bonds.
https://www.treasurydirect.gov/kids/art/tv/tv.htm

Research a bond referendum in your 
community. Search for information that 
would help you to understand the arguments 
that the opposing sides made in favor or 
against the referendum. What was the final 
decision? Research the historical role bonds 
played in financing war. Create posters that 
could have been used to encourage World 
War II citizens to participate in the bond 
market during that time period.

MATH

Bond Bond Price
x Coupon 
Rate

= Coupon  
Payment

3-month $100.00 0.04%

6-month $100.00 0.08%

12-month $100.00 0.12%

2-year $200.00 0.37%

5-year $500.00 1.62%

10-year $1,000.00 2.78%

30-year $1,000.00 3.72%

Bond Bond Price x Coupon Rate = Coupon Payment

3-month $100.00 0.04% $0.01

6-month $100.00 0.08% $0.04

12-month $100.00 0.12% $0.12

2-year $200.00 0.37% $1.48

5-year $500.00 1.62% $40.50

10-year $1,000.00 2.78% $278.00

30-year $1,000.00 3.72% $1,116.00

For each bond in the 
chart, multiply the bond 
price and the coupon rate 
and the appropriate time 
period to determine the 
coupon payment. Note 
the adjustment for bonds 
with less than one year 
to maturity and that the 
coupon rates are stated in 
percentages.
 
Current bond prices are 
available at:
http://www.bloomberg.
com/markets/rates-bonds/
government-bonds/us/.

Coupon Rate and Coupon Payment

ANSWER KEY:
✄
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Keep interested in  

your own career,  
however humble;

it is a real possession  
in the changing  
fortunes of time.

—Desiderata
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BASIC UNDERSTANDING: Fundamentals of Investing

PART
2

Introduce the Type of Investments Projectables.

Provide students with the following scenario:

A new student has just enrolled at your school. 
This student has never been taught about 
investments. What would you tell this student 
about different types of investments?
There are many different types of investments such 
as stocks, bonds, and mutual funds. Some of these 
investments are riskier than others, but it is important to 
choose different types of investments to diversify your 
portfolio. The goal of investing is to use money to make 
more money.

Types of Investments

How I diversify my portfolio 
 and meet my financial goals with 

 different types of investments?

7 INVESTING      FUTURES      www.arieleducationinitiative.org ©ArielEducationInitiative

Types of Investments 
Projectables,  
pages 7—12

stocks ,  bonds ,  mutual funds , and other financial instruments. The 
purchase of capital goods, including machinery, technology, or new 
buildings, are used to produce goods and services. Investments 
grow in value over time.

Why would someone want to invest?
to make more money, become rich, have financial security, etc. 

Is a dollar worth more or less than it was worth 50 years ago?
A dollar is worth less today.

Introduce the concept of  inflation  as the increase of the cost  
of goods and services over time. Tell students that because the  
cost of things is always rising, if you’re simply saving your  
money for long periods of time without earning any  
additional interest, you will actually lose money. Investing  
prevents the loss of money due to inflation. To calculate  
inflation refer to the online inflation calculator.

http://www.
investor.gov/
introduction-
markets/
why-invest#.
Ux40GPldXIY 

http://data.bls.
gov/cgi-bin/
cpicalc.pl

A financial investment is the amount of money placed into
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Fundamentals  
of Investing

What is an  investment?  Write students answers and ideas on the board.

Share with the students: There are two ways to make money: work for the 
money or have your money work for you. When we work for our money,  
we typically do a job and get paid for the work we complete. When we 
have our money work for us, we use our money to buy INVESTMENTS  
that make money over time by increasing in value, paying a dividend, or 
earning interest. Investing does come with risk, but it can be managed  
by the investor.

PART
1

 Students will be able to define investing and  
explain why it is beneficial to invest. Identify different entities of investing.  
Identify stocks, bonds, mutual funds as investments.

 LESSON KEY TERMS
bond  a certificate issued by a borrowing 
government or company promising to repay  
a lender

corporate bonds  a debt security issued by a 
corporation and sold to investors

coupon  the percentage of money charged on a 
bond; also known as interest rate

inflation  a rise in the general or average price 
level of all the goods and services produced in 
an economy

 investment  the amount of money invested in 
stocks, bonds, mutual funds and other financial 
instruments or ventures

municipal bond  a debt security issued by a state 
or local municipality to finance capital projects 
(e.g., highways, schools, etc.) Municipal bonds 
are exempt from federal taxes and most state 
and local taxes. The municipality repays the debt 
with interest when the bond matures

 mutual fund  a group of diversified securities 
with the same objective managed by a 
professional portfolio or mutual fund manager 

stock  a type of security that signifies ownership  
in a company

LESSON TOOLS
• Type of Investments Projectable • Savings & Investing Venn Diagram

 
• Save and Invest

http://www.investor.gov/introduction-markets/why-invest#.
Ux40GPldXIY 

• CPI Inflation Calculator
http://data.bls.gov/cgi-bin/cpicalc.pl

• American Sign Language (ASL) Appendix
https://www.signingsavvy.com/
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BASIC UNDERSTANDING: Fundamentals of Investing

PART
3

Draw a Venn diagram on the board, or pass 
out copies of the Savings and Investing Venn 
Diagram to students labeled on one side with the 
term SAVING and the other, INVESTING.

Write the following in the Venn diagram and 
have students do the same on their copies:

Left: SAVING is keeping money to  
use in the future. 

Right: INVESTING is taking risk to buy  
a product that might be worth more in the future.

At the two circles’ union: Use in the future. 

Students should now list ways to save and invest, 
as well as reasons to save and invest to complete  
their Venn diagrams.

After completing the Venn diagram, compare the benefits of  
saving and investing:
An investment is beneficial because it may be worth more in the future.  
The benefit of saving is your money is always available to be used and 
won’t decrease in value. 

Saving Investing

Name:       Savings and Investing
VENN DIAGRAM

14 INVESTING                      www.arieleducationinitiative.org ©ArielEducationInitiativeFutures

Savings and Investing 
Venn Diagram,  

pages 14–15

Investing
Stocks, bonds, land,  

real estate, mutual funds,  
higher risk, higher return

Bank account, 
Retirement funds,  

529 plans

Saving
Piggy bank, mattress,  
book bag or purse, 

envelope in bedroom,  
very low risk,  

very low return
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BASIC UNDERSTANDING: Fundamentals of Investing

Explain that option number one is a medium-risk investment. It 
is an example of buying something at a low price that you think 
will be worth more in the future. You have agreed not to touch 
the money until the end of class.

Explain that option number two is considered a low-risk 
investment. This is keeping money in liquid (spendable) form for 
future use. You still earn money, just not as much. It is safe in the 
bank and you can access it at any time.

Explain that option number two B is a high-risk investment 
compared to the other two. There is a higher chance that 
PepsiCo may not be able to pay you back versus the 
municipality or the bank. However, if they could pay you back, 
you would most likely receive more money.

1. Buy a $2 municipal bond from the 
city for $1 that matures at the end of 
class. The money will be used to build 
new roads. Once you buy the bond 
coupon, your money is locked in until 
the class period ends. You cannot do 
anything with the money for the rest 
of the class period. You will however 
have $2 at the end of class.

2. Put your $1 in a savings account. 
You will have access to the money at 
any time and will earn $0.10 interest 
if you keep it in the account until the 
class period ends.

2b. PepsiCo is selling  corporate bonds  for 
$1 to build a new Gatorade factory. They will 
mature to $3 by the end of the next class. Only 
the students who have their money in savings can 
withdraw it and buy the corporate bond. 

This is in Student 
Projectable form 
on page 13.

$Give students $1  
play money and offer  

the following two choices:

Financially  
Literate Kids  
for a Financially 

Personal Finance

Futures
Literate  
Society™

Financially  
Literate Kids  
for a Financially 

Futures
Literate  
Society

Economics

™

In these lessons, students define investing and learn 

why investing is a beneficial practice. They learn to 

classify various investment opportunities and begin 

developing their own point of view of different 

life factors that can influence the value of various 

investment options such as stocks.

Investing is the expending of resources such as  

time, money, or talent, with the goal of achieving  

a beneficial outcome in the future.

SECTION

Fundamentals 
of Investing
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Market Capitalization (MC) is an 
estimation of the value of a business 
that is obtained by multiplying the 
current share price (CSP) by the  
number of shares outstanding (SO).

Therefore, 
 MC = CSP x SO
We can also find any one of these 
variables for any company as long as 
we know the values of the other two. 

Example: 
 CSP = MC / SO
Use multiplication and division to solve 
the following word problems. Use the 
equation above that best solves the 
problem; then plug in the numbers. 
Show your work. The first one has 
been done for you. 
 SO =  MC / CSP

WORD PROBLEM SOLVE
1 The market capitalization of Polytrix, Inc., is $342,000 at 

the company’s most recent trade of $9.00 per share. How 
many shares of stock are outstanding?

SO = MC / CSP
SO = $342,000 / $9.00
SO = 38,000

2 The closing share price today for BetaTechnology 
Corporation was $5.00. If the company has a market 
value of $370,000, how many shares of stock would  
be outstanding?

3 The closing share price today for ZoomWidget, PLC, was 
$2.00. If the company has 858,000 shares of  
stock outstanding, what is the market capitalization  
for the company?

4 The closing share price today for Ferguson Technologies, 
Inc., was $9.25. If the company has 357,000 shares of 
stock outstanding, what is the market capitalization for 
the company?

5 Wondervista Corporation has 620,000 shares  
outstanding. If the company's market capitalization is 
$2,170,000, what is the current share price?

6 Betatrix, Inc., has 48,000 shares outstanding. If the 
company’s market capitalization is $336,000, what is the 
current share price?

Market Capitalization 
WORKSHEET

Name:                                        
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Futures
Financially  
Literate Kids  
for a Financially 
Literate  
Society

Entrepreneurship

™

Futures
Financially  
Literate Kids  
for a Financially 
Literate  
Society

Investing

™

Look through the financial section of the 
newspaper for information related to 
investing or companies in your area. 
Compare the companies in the news the 
products and services your family buys. 
Does your family invest in any companies 
mentioned? Would your family consider 
investing in these companies?

Resources about business and  
finance for kids:  
http://www.businessinsurance.org/business-guide-for-kids/

A PBS program about  
business for children:  
http://bizkids.com/show

MATH

Market Capitalization (MC) is an 
estimation of the value of a business  
that is obtained by multiplying the  
current share price (CSP) by the  
number of shares outstanding (SO).
Therefore,  
 MC = CSP x SO 
We can also find any one of these 
variables for any company as long as 
we know the values of the other two.  
Example: 
 CSP = MC / SO 
Use multiplication and division to solve 
the following word problems. Use the 
equation above that best solves the 
problem, then plug in the numbers. 
Show your work.  
The first one has been done  
for you. SO =  MC / CSP

Market Capitalization

ANSWER KEY:

WORD PROBLEM SOLVE

1 The market capitalization of Polytrix, Inc., is $342,000 at the 
company’s most recent trade of $9.00 per share. How many 
shares of stock are outstanding?

SO = MC / CSP

SO = $342,000 / $9.00

SO = 38,000

2 The closing share price today for BetaTechnology Corporation 
was $5.00. If the company has a market value of $370,000, 
how many shares of stock would be outstanding?

3 The closing share price today for ZoomWidget, PLC, 
was $2.00. If the company has 858,000 shares of stock 
outstanding, what is the market capitalization for the 
company?

4 The closing share price today for Ferguson Technologies, 
Inc., was $9.25. If the company has 357,000 shares of 
stock outstanding, what is the market capitalization for the 
company?

5 Wondervista Corporation has 620,000 shares outstanding. If 
the company’s market capitalization is $2,170,000, what is 
the current share price?

6 Betatrix, Inc., has 48,000 shares outstanding. If the 
company’s market capitalization is $336,000, what is the 
current share price?

1 2 3 4 5 6
SO = MC / CSP

SO = $342,000 / $9.00

SO = 38,000

SO = MC / CSP

SO = $370,000 / $5.00

SO = 74,000

MC = CSP x SO

MC = $2.00 x 858,000

MC = $1,716,000

MC = CSP x SO

MC = $9.25 x 357,000

MC = $3,302,250

CSP = MC / SO

CSP = $2,170,000 / 
620,000

CSP = $3.50

CSP = MC / SO

CSP = $336,000 / 48,000

CSP = $7.00

✄

This chart is in Student Worksheet form on page 57
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Fundamentals 
of Investing

• Define investing and explain why it is 
beneficial to invest. 

• Identify different entities of investing. 
Identify stocks, bonds, mutual funds as 
investments.

• Type of Investments
Projectable

• Savings & Investing
Venn Diagram

• Classify investments and  
non-investments.

• Explain what an investment is.
• Given examples, justify why an option 

is an investment or a non-investment.

• Fundamentals of
Investing Relay Race 
Projectables and 
Worksheet

• Identify and use various sources of 
investment information, including 
prospectuses, online resources, and 
financial publications.

• Ariel Fund
Prospectus

• Parts of a Prospectus
• Mutual Fund

Prospectus Worksheet

• Analyze how economic and  
business factors affect the market  
value of a stock.

• Free Enterprise
Components

• Company Financial
News Table

• Design and create a newspaper where 
the content could influence changes in 
investment values.

• Newspaper Templates

How is investing beneficial? How does a  
financial decision affect short-term and  
long-term investments?

B
a
si

c 
U

nd
er

st
a
nd

in
g
 

B
a
si

c 
A

p
p
lic

a
tio

n
 

In
te

rm
ed

ia
te

 U
nd

er
st

a
nd

in
g
 

In
te

rm
ed

ia
te

 
A

p
p
lic

a
tio

n

A
d
va

nc
ed

 
U

nd
er

st
a
nd

in
g
 a

nd
 

A
p
p
lic

a
tio

n

ACCOMODATIONS  
AND MODIFICATIONS
Have students work in 
groups or with a partner. 
Use pictures and hand 
motions to reinforce 
concepts. Reduce the 
number  
of examples required.

STANDARDS
Ariel 3
Jump$tart 2
Jump$tart 4

Related Common Core Standards:
CCSS RI.1.4-8: Key Ideas and Details

CCSS RI.4.4-8: Craft and Structure

CCSS RI.7.4-8: Integration of 
Knowledge and Ideas

CCSS W.2.4-8: Text Types  
and Purposes

CCSS 4.OA.1-3: Operations and 
Algebraic Thinking

CCSS 4.NBT.5: Number and  
Operation in Base 10

CCSS 4.NBT.6: Number and 
Operation in Base 10

CCSS 5.NBT.7: Number and  
Operation in Base 10
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in each section of 
each strand continue 
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TEACHER 
MATERIALS  

for these lessons

• Market Capitalization Worksheet, page 6

• Type of Investments Projectables, pages 7–12

• Play Money Scenario, page 13

• Savings & Investing Venn Diagram, pages 14–15

• Fundamentals of Investing Relay Race, pages 16–19

• Ariel Fund Prospectus, pages 20–23

• Parts of a Prospectus, page 24

• Mutual Fund Prospectus Worksheet, page 25

• Free Enterprise Components, page 26

• Company Financial News, page 27

• Free Enterprise Assessment Worksheet, page 28

• Newspaper Templates, pages 29–31
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Fundamentals 
of Investing

 bond  a certificate issued by 
a borrowing government or 
company promising to repay a 
lender 
 company  an organization that 
exists to make money by providing 
goods and/or services
 corporate bonds  a debt security 
issued by a corporation and sold 
to investors 
 coupon  the percentage of money 
charged on a bond; also known 
as interest rate
 demand  a buyer’s willingness and 
ability to buy at all possible prices
 government regulation  a 
law enacted by legislative and 
executive branches that determines 
how a specific task, business, or 
industry is to be run
 inflation  a rise in the general 
or average price level of all the 
goods and services produced in 
an economy
 institutional investor  an investor 
who invests large amounts of 
money 
 investment  the amount of 
money invested in stocks, bonds, 
mutual funds and other financial 
instruments or ventures

 investor  a person who purchases 
assets with the goal of making 
money grow
 market capitalization  (market 
cap) an estimation of the value 
of a business that is obtained by 
multiplying the number of shares 
outstanding by the current price of 
a share
 municipal bond  a debt security 
issued by a state or local 
municality to finance capital 
projects (e.g., highways, schools, 
etc.) Municipal bonds are exempt 
from federal taxes and most state 
and local taxes. The municipality 
repays the debt with interest when 
the bond matures. 
 mutual fund  a group of 
diversified securities managed by 
a professional portfolio or mutual 
fund manager

 portfolio manager  the person 
who makes decisions for an 
investment portfolio, such as how 
much of an investment to buy or 
sell and when to buy or sell it 
 prospectus  a document 
that describes a mutual fund 
or individual security to its 
shareholders and potential buyers
 quantities of goods sold  The 
number of items purchased by 
consumers from producers. Goods 
sold will increase if the demand is 
high and decrease if demand is 
low. saving  keeping money to  
spend later
 stock  a type of security that 
signifies ownership in a company
 stock prices  the cost of purchasing 
a security on an exchange
 supply  the total amount of a 
specific good or service that is 
available to consumers

Futures8 INVESTING                     www.arieleducationinitiative.org ©ArielEducationInitiative

PLANNING

RESOURCES

LESSONS

4
PROGRAM 
STRANDS

29
STRAND  
SECTIONS

RESOURCES
TO SUPPORT

5LESSONS 
PER SECTION

5
LESSON 
GUIDES

What’s Inside Each Section?

Social  
Responsibility

• Identify how a for-profit  
company can be socially responsible. 

• Describe how a for-profit  
company can be socially responsible.

• Chipotle Restaurant and
Foundation Document

• Chipotle Foundation
Worksheet

• Demonstrate how a private 
charitable organization works.

• Discuss how companies align their 
social responsibility projects with 
their mission. 

• Demonstrate how a for-profit 
company can be socially responsible.

• Social Responsibility
Campaign Reflection
Worksheet

• The Three P’s of
Corporate Social
Responsibility

• Examine how a for-profit company 
can be socially responsible.

• Analyzing Social
Responsibility Worksheet

• Design a corporate social 
responsibility philosophy. 

• Assess and demonstrate how  
a for-profit company can be 
socially responsible.

• Five-Paragraph Essay 
Projectable

•How Will You Give 
Back? Projectable

•How Will You Give 
Back? Worksheet

In what ways can companies be socially 
responsible? How is social responsibility 
beneficial to companies, communities,  
and consumers?
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STANDARDS
NCEE 10 Institutions

Jump$tart Planning and Money 
Management 5

CCSS RL.1.4-8 
Key Ideas and Details

CCSS RI.4.4-8  
Craft and Structure

CCSS SL.1.4-8  
Comprehension and Collaboration

CCSS SL.4.4-8  
Presentation of Knowledge and 
Ideas 

CCSS L.6.4-8  
Vocabulary Acquisition and Use

CCSS W.2.4-8  
Text Types and Purposes

ACCOMMODATIONS  
AND MODIFICATIONS
The students can be 
paired or work in 
mixed-ability groups 
to accommodate 
differentiation. Teachers 
can read aloud and 
provide text support 
through varied modalities 
(display on whiteboard, 
provide illustrations, etc.).
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Focus Question 
Focus questions are 

found at the beginning 
of each section. Focus 
questions are meant to 

frame the instruction and 
guide students’ thinking 
throughout the lesson.

SECTION PLANNING GUIDE

Standards 
Each section of this 
program related to the 
following instructional 
standards: Jump$tart 
Personal Finance 
Standards, National 
Council of Economic 
Education (NCEE) 
economics standards and 
the Common Core state 
standards.

Accommodations and Modifications 
Each section lists example Accommodations 
and Modifications for teachers to implement. 
The recommendations and modifications that 
are detailed in this program are not meant to be 
exhaustive. Teachers should us their knowledge 
of their students’ specific needs and abilities 
to determine the best Accommodations and 
Modifications to implement. The examples of 
Accommodations and Modifications provided 
are meant to be used in conjunction with those 
more formal and specific Accommodations and 
Modifications as outlined and detailed in students’ 
Individualized Educational Plans (IEPs) where 
applicable. 

Section Lessons 
Lessons are scaffolded 

from Basic Understanding 
and Application to 

Advanced Understanding 
and Application. To 

understand the cognitive 
demand at each lesson 
level,refer to page 18.

Lesson Objectives 
Objectives define what 

students should know and 
be able to do by the end 

of the lesson.

To illustrate the various features and aspects of each lesson in each section of the four 
strands of this program, the following pages showcase the intentions behind each element. 
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Social Responsibility

 501(c)(3)  the portion of the U.S. 
IRS code that allows the federal tax 
exemption of nonprofit organizations

 bottom line  the final total of 
an account, balance or other 
financial document

 charitable organization (charity)  
an organization distributing or 
supported by funds set aside for 
humanitarian purposes

 community outreach  the 
interaction between the 
representatives of the company 
and members of the community

 consumer  someone who uses 
goods and services to satisfy  
his/her economic wants

 employee  someone who is hired 
to produce goods and services 
for an organization

 integrity  maintaining moral and 
ethical principles; soundness of 
moral character; honesty

 nonprofit  a corporation or 
organization that conducts 
business for the benefit of the 
general public without a profit 
motive; nonprofit organizations 
are granted tax-exempt status by 
the Internal Revenue Service (IRS)

 NYSE  acronym for the New York 
Stock Exchange, which is located 
in New York City and provides 
services for stock brokers and 
traders to trade securities

 philanthropy  seeking to promote 
the welfare of others, especially 
by donating money to good 
causes; generous and benevolent

 profit  the amount of money 
earned by a company after all 
expenses have been paid

 proxy statement  document 
with detailed information about 
a corporation issued to its 
shareholders

 renewable resource  any natural 
resource, such as wood or solar 
energy, that can be replenished 
naturally with the passage of time

 socially responsible  acting with 
concern and sensitivity to society 
at large

 stock  shared ownership in  
a company

 vision  the goal a company 
wishes to attain with a product  
or service it is providing

Futures260 ENTREPRENEURSHIP                      www.arieleducationinitiative.org ©ArielEducationInitiative

Research companies that donate 
money to educational endeavors or 
underprivileged children. They may 
award scholarships, donate goods, or 
provide grants for books or supplies. 
Describe the companies and the 
charities they endorse.

SCIENCE
Find companies that devote resources 
specifically to scientific research and/
or development of new concepts, 
products, or methods.

WRITING
How can a profitable company show social 
responsibility? Devise a plan for a new company 
that has recently become successful. Show the 
charity/charities the company would fund and how 
repairs would be conducted.

Community outreach
Find a way to serve others:
• Organize a charitable event.
• Help people who are victims of a  

natural disaster.

• Have a bake sale for people in need.
• Create a fundraiser for the school.

MATH

DONATION TYPE % OF $1 MILLION

Feed the Children 31%

Homes for the Homeless 26%

Environment Cleanup Initiative 19%

Recycling Policy 13%

Internship Program 11%

A large, socially responsible corporation donates 
$1 million to worthy causes each year. Using the 
table below, design a color-coordinated pie chart 
titled Social Responsibility Fund to indicate the 
percentages of funds. Label each piece. You can use 
a computer program or draw it freehand.

Read more about the world’s most 
admired companies:  
http://fortune.com/worlds-most-admired-
companies/

Top 100 leading companies in social 
responsibility regarding green efforts:  
http://www.thecro.com/100-best/the-100-best-
corporate-citizen/

Additional information from the IRS on 
501(c)-3 plans:
http://www.irs.gov/charities/charitable/
article/0,,id=96099,00.html

ANSWER 
KEY: 11%

31%

26%
19%

13%

“Feed the Children” Charity

“Homes for the Homeless” Charity

Environment Cleanup Initiative

Recycling Policy

Internship Program

✄
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What’s Inside Each Section?, continued

Section Extensions 
and Resources 
Each section in this program provides 
supplemental information to extend 
students’ learning. Online links as 
well as activities in core subjects 
(Reading/Language Arts/Writing, 
Math, Science, and Social Studies) are 
provided for use at the descretion of the 
teacher. Based on the extenstion type’s 
appropriateness of and connection 
to the section’s content, the types of 
extensions and resources provided 
will vary. Some sections also include 
Community Outreach extensions which 
further provide students opportunities for 
real-world application of the concepts 
they are being taught. 

Section Key Terms 
The referent key terms used 
in each section are outlined 

at the beginning of each 
section. The key terms 

glossary is meant to preview 
the functional definition of 

each term before it is used in 
context within the lesson.

Each section within the program  
may include all or some of the 
following extensions—

ONLINE LINKS
MATH
SCIENCE
SOCIAL STUDIES
WRITING
LANGUAGE ARTS
COMMUNITY OUTREACH

©
A

riel Education Initiative
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BASIC UNDERSTANDING: Social Responsibility

Define the two ways a company can be socially responsible.
Acting with concern and sensitivity and being aware of the impact  
of the company’s actions on others, particularly the disadvantaged
Donating to not-for-profits or creating its own not-for-profit entity  
to support a cause.

Provide students with the Corporate Responsibility Worksheet 
to answer the following question: In what ways can a clothing 
company be socially responsible for people and the planet?

WHAT CAN  
THE COMPANY DO?

HOW WILL THIS IMPACT A 
CONSUMER’S PERCEPTION  

OF THIS COMPANY?
HOW IS THIS SOCIALLY 

RESPONSIBLE?

PEOPLE

Example: TOMS Shoes
• TOMS' Social 

Entrepreneurship  
Fund invest in the  
next generation  
of entrepreneurs  
using business to 
improve lives.

Customers will want to support the 
creation of new businesses that will 
have a positive social impact.

TOMS supports small 
businesses, which leads to 
support of local communities 
and their economies.

PLANET

Uses soy-based ink 
Uses organic cotton

Customers will want to support the 
planet and will buy more to support 
the cause.

TOMS does not use  
any products that harm  
the environment.

PART
2

These questions 
are in student 
worksheet form 
on page 263.

This chart is 
in student 
projectable form 
on page 262.

How are you  
socially responsible? 

How is your family  
socially responsible?
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Social Responsibility

Have students brainstorm answers to the following questions:

A  nonprofit  a corporation or organization that conducts business for the 
benefit of the general public without a profit motive. Therefore, it should provide 
its goods or services free or below cost.

 LESSON KEY TERMS
 charitable organization (charity)   
an organization distributing or supported by 
funds set aside for humanitarian purposes
 employee  someone who is hired to produce 
goods and services for an organization
 NYSE  acronym for the New York Stock 
Exchange, which is located in New York City 
and provides services for stock brokers and 
traders to trade securities

 profit  the amount of money earned by a 
company after all expenses have been paid
 stock  shared ownership in a company
 nonprofit  a corporation or organization 
that conducts business for the benefit of the 
general public without a profit motive; nonprofit 
organizations are granted tax-exempt status by 
the Internal Revenue Service (IRS)

PART
1

LESSON TOOLS
None required beyond this lesson guide.

 Students will be able to identify how 
a for-profit company can be socially responsible. 

• TOMS’ Corporate Responsibility Philosophy
http://www.toms.com
http://www.toms.com/social-entrepreneurship-fund/

• H&M
http://about.hm.com/en/sustainability.html

• J. CREW
http://www.jcrew.com/flatpages/social_responsibility.jsp

NOTE TO INSTRUCTOR: View TOMS’ corporate 
responsibility philosophy. Other clothing 
companies with socially responsible missions:
• H&M
• J. CREW

What does it mean to 
be socially responsible?

How can people show 
social responsibility for 
animals? The Earth? The less-
fortunate?

How can we show 
social responsibility for 
others?

Can you think of any examples?

(Companies that use recyclable 
materials, car manufacturers of 
eco-friendly vehicles, donating 
some profits to charities)

How can a business  
be socially responsible?

What’s Inside Each Section?, continued

Lesson Objective 
The objective from the Section Planning guide is 
repeated here for instructor conveneince. 

Lesson Tools 
This to panel of each lesson 
planner specifies the teacher 
resources for the lessom. 

Lesson Key Terms 
These terms are a subset of section key 
terms that are introduced in the lesson.

Lesson Links 
These links will connecct teachers to online 
resources necessary to teach the lesson.

Lesson Navigation and Section Navigation 
These color-coded tabs help teachers quickly access  

and identify the lessons within each section. 

Boxed Resource Reference 
These boxed references indicate exact page locations 
where teachers will find a projectable version of the 
information shown in the teacher’s resources for each 
lesson. Projectables may be duplicated, projected, or 
electronically shared with students, at the descretion of  
the teacher. 

Teacher Notes 
On occasion, program 
designers provide specific 
notes to teachers that help 
them to teach the lesson. 

Answers 
Answers are shown in magenta to 
make them clear and easy to find. 



www.arieleducationinitiative.org                       PROGRAM OVERVIEW 2524 PROGRAM OVERVIEW                  www.arieleducationinitiative.org Futures Futures

Using the Resources in Each Section

TEACHER 
MATERIALS  

for these lessons

• Corporate Responsibility Worksheet, page 262

• Socially Responsible Missions Worksheet, page 263

• Chipotle Cultivate Foundation Worksheet, page 264

• The Three Ps of Social Responsibility, page 265

• Social Responsibility Campaign Reflection  
Worksheet, page 266

• Companies to Research Projectable, page 267

• Analyzing Social Responsibility Worksheet,  
pages 268–269

• Corporate Responsibility Scenario, page 270

• Three P’s Corporate Responsibility Worksheet,  
page 271

• How Will You Give Back? Projectable, page 272

• How Will You Give Back? Worksheet, page 273

• Five-Paragraph Essay Worksheet, pages 274—275
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Lesson Links

©
A

rie
l E

du
ca

tio
n 

In
iti

at
iv

e

280 ENTREPRENEURSHIP                        www.arieleducationinitiative.org Futures

BASIC APPLICATION: Social Responsibility

Divide class into groups. Each group will write down examples of 
integrity with animals, people, or the planet.

The four groups will share their findings with the whole 
class. Groups should include how Chipotle demonstrates 
integrity through examples and visuals (pictures). Students 
can use self-stick notes to write examples and draw 
pictures of integrity. Students can post these integrity 
examples to a Group Poster.

Chipotle not only treats people, animals, and the 
environment with integrity, but it has also partnered with 
a few organizations and made charitable donations.

Students can highlight examples of Chipotle’s monetary 
charity work on the Chipotle Foundation Worksheet. 

Chipotle Cultivate Foundation 
WORKSHEET

Highlight examples of Chipotle’s monetary charity work.

Cultivate a Better World Together

The Chipotle Cultivate Foundation is a private foundation committed to 
creating a more sustainable and healthful food supply and to raising 
awareness concerning food issues. This is realized through the support 
of family farmers and their communities, educators, and programs that 
teach younger generations about food matters, along with support for 
ranchers and farmers who are working to develop more sustainable 
practices. Over the last several years, Chipotle has contributed 
more than $2 million to help fund initiatives that support sustainable 
agriculture, family farming, culinary education, and innovation that 
promotes a better world through food.

Farm Aid’s mission is to build a vibrant, family farm-centered system 
of agriculture in America. Farm Aid artists and board members Willie 
Nelson, John Mellencamp, Neil Young, and Dave Matthews host 
an annual concert to raise funds for Farm Aid’s work to keep family 
farmers on their land and to inspire people to choose family farmed 
food. Since 1985, Farm Aid has raised more than $39 million to help 
farmers thrive, expand the reach of the Good Food Movement, take 
action to change the dominant system of industrial agriculture, and 
promote food from family farms.

For more information
cultivatefoundation.org 
www.farmaid.org
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Chipotle Cultivate 
Foundation Worksheet, 

page 264

Do you research ways a company is socially responsible before 
consuming the good or service? Why or why not? 

Would you like to incorporate this practice into your daily life?

PART
2

How Chipotle 
Partners with 
Charitable 
Organizations to 
Help the People 
and Planet
https:// 
www.cultivate 
foundation.org/ 
grants-and 
-partners

Group 1: Animals 
will read the description 
of How Chipotle Raises 
Their Animals (pork, 
beef, chicken, dairy 

cattle).

Group 2: People 
will read the description 
of How Chipotle Helps 

Local Farmers.

Group 3: Environment 
will read the description of 
How Chipotle Works to 
Reduce Waste and Help  

the Environment.

Group 4: Partners 
will read the description of 

How Chipotle Partners with 
Charitable Organizations to 
Help the People and Planet.

Table of Contents 
This page details the specific resources included for 
the section. The actual resources immediately follow 
this listing for convenience. 

Page Numbers 
Each resource is also identified with a corresponding 
page number to help provide easy access. 

Resource Type 
Each resource is described by type, whether it is a 
projectable, worksheet, chart, graphic, etc. to aid 
instructors in selecting the resources best suited for 
their students. These guides are also designed to help 
with advance planning in order to make copies, gain 
access to projectable technology or otherwise plan 
for teaching the lessons. 

How Chipotle 
Partners with 
Charitable 
Organizations to 
Help the People 
and Planet
https:// 
www.cultivate 
foundation.org/ 
grants-and 
-partners

How Chipotle 
Partners with 
Charitable 
Organizations to 
Help the People 
and Planet
https:// 
www.cultivate 
foundation.org/ 
grants-and 
-partners

Corporate Responsibility WORKSHEET
WHAT CAN THE COMPANY DO?

HOW WILL THIS IMPACT A CONSUMER’S PERCEPTION  OF THIS COMPANY?
HOW IS THIS SOCIALLY RESPONSIBLE?

PEOPLE

PLANET

Name:       

Socially Responsible Missions WORKSHEET

How is your family socially responsible?

How are you  socially responsible?

Name:       
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Name:       

Socially Responsible Missions WORKSHEET

How is your family 

socially responsible?

How are you  

socially responsible?

Name:       

178

179
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One Resource, Multiple  
Presentation Options
Resources in this program may be used in classroom and after-school settings in a variety of ways. 
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Social Responsibility

Have students brainstorm answers to the following questions:

A  nonprofit  a corporation or organization that conducts business for the 
benefit of the general public without a profit motive. Therefore, it should provide 
its goods or services free or below cost.

 LESSON KEY TERMS
 charitable organization (charity)   
an organization distributing or supported by 
funds set aside for humanitarian purposes
 employee  someone who is hired to produce 
goods and services for an organization
 NYSE  acronym for the New York Stock 
Exchange, which is located in New York City 
and provides services for stock brokers and 
traders to trade securities

 profit  the amount of money earned by a 
company after all expenses have been paid
 stock  shared ownership in a company
 nonprofit  a corporation or organization 
that conducts business for the benefit of the 
general public without a profit motive; nonprofit 
organizations are granted tax-exempt status by 
the Internal Revenue Service (IRS)

PART
1

LESSON TOOLS
None required beyond this lesson guide.

 Students will be able to identify how 
a for-profit company can be socially responsible. 

• TOMS’ Corporate Responsibility Philosophy
http://www.toms.com
http://www.toms.com/social-entrepreneurship-fund/

• H&M
http://about.hm.com/en/sustainability.html

• J. CREW
http://www.jcrew.com/flatpages/social_responsibility.jsp

NOTE TO INSTRUCTOR: View TOMS’ corporate 
responsibility philosophy. Other clothing 
companies with socially responsible missions:
• H&M
• J. CREW

What does it mean to 
be socially responsible?

How can people show 
social responsibility for 
animals? The Earth? The less-
fortunate?

How can we show 
social responsibility for 
others?

Can you think of any examples?

(Companies that use recyclable 
materials, car manufacturers of 
eco-friendly vehicles, donating 
some profits to charities)

How can a business  
be socially responsible?

©
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BASIC UNDERSTANDING: Social Responsibility

Define the two ways a company can be socially responsible.
Acting with concern and sensitivity and being aware of the impact  
of the company’s actions on others, particularly the disadvantaged
Donating to not-for-profits or creating its own not-for-profit entity  
to support a cause.

Provide students with the Corporate Responsibility Worksheet 
to answer the following question: In what ways can a clothing 
company be socially responsible for people and the planet?

WHAT CAN  
THE COMPANY DO?

HOW WILL THIS IMPACT A 
CONSUMER’S PERCEPTION  

OF THIS COMPANY?
HOW IS THIS SOCIALLY 

RESPONSIBLE?

PEOPLE

Example: TOMS Shoes
• TOMS' Social 

Entrepreneurship  
Fund invest in the  
next generation  
of entrepreneurs  
using business to 
improve lives.

Customers will want to support the 
creation of new businesses that will 
have a positive social impact.

TOMS supports small 
businesses, which leads to 
support of local communities 
and their economies.

PLANET

Uses soy-based ink 
Uses organic cotton

Customers will want to support the 
planet and will buy more to support 
the cause.

TOMS does not use  
any products that harm  
the environment.

PART
2

These questions 
are in student 
worksheet form 
on page 263.

This chart is 
in student 
projectable form 
on page 262.

How are you  
socially responsible? 

How is your family  
socially responsible?

How is your 
family socially 
responsible?

How are you 
socially �

responsible?

The resource may be projected onto a WHITEBOARD  
by accessing the digital version.

The resource may be DUPLICATED  
for distribution to students to use  
during class to to take home  
for completion. 

The exact content of the  
resource also appears in  
the LESSON GUIDE for  
point-of-use reference 
while teaching.

Students and teachers may also  
access the digital PDF version of  
the resource on a TABLET  
or LAPTOP.

Teachers may also replicate the resource content  
on a CHALK BOARD or create a class poster.
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Digital Delivery Roadmap

TEACHER 
MATERIALS  

for these lessons

• Personal Banking Projectable 1, pages 226–247

• Personal Banking Projectable 2, pages 248–256

• Another Day, Another Dollar Activity, pages 257–262

• Checks and Deposit Slips Template, pages 263–264

• Closing Bell Projectable, page 265

• How to Use Check Template, page 266

• Another Day, Another Dollar Activity  
Check Register Activity, page 267

• Personal Banking Scenario Cards Activity,  
pages 268–269

• Banking Centers Activity Template, pages 270–273

• Play Money Template, page 274

• Personal Banking Flowchart Worksheet, page 275

• First Bank of Wiki Projectable, page 276

• Bank Statement Errors Worksheet, pages 277–278

• Checking Account Comparision Table, page 279
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FUTURES: Financially Literate Kids for a 
Financially Literate Society can be accessed 
electronically™. Each resource kit is 
complete with a set of USB flash drives 
to maximize content delivery in schools. 
With electronic delivery, the material can 
be distributed and accessed widely and 
multiple teachers can use this resource 
simultaneously.
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The Teacher Resources in this 
section of this strand continue 
through to completion.

TEACHER GUIDE FOR ALL LESSONS IN THIS SECTION

In these lessons, students will learn the services that 

banks provide their customers. By understanding 

these services, students can create their own toolbox 

of strategies to make decisions about their own 

money, short term or long term.

Personal banking refers to services such as savings 

account operations, checking account operations, 

provision of personal loans, mortgage loans, home 

equity loans, credit card services, ATM facilities  

and all other facilities that the banks offer to 

businesses or individuals. 

Source: http://www.economywatch.com/banking/personal

SECTION
Personal Banking
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Personal 
Banking

 ATM (Automated Teller Machine)  
a machine that provides cash 
and performs banking services 
automatically for customers using 
plastic cards coded with personal 
identification numbers (PINs)
 balance  the remaining money 
in an account or the remaining 
money owed
 bank  a service business that 
keeps customers’ money safe  
and loans money for a fee
 check  a document from a 
depositor directing the bank to pay 
a certain amount of his/her money 
to another party
 checking account  a bank  
account that gives the depositor 
easy access to his/her money 
using debit cards and checks 
 debit card  a small, specially 
coded plastic card issued by 
a bank; allows the cardholder 

to transfer funds electronically 
and immediately from his or 
her checking account, as if the 
cardholder were writing a check  
to pay for a purchase
 deposit  giving one’s money  
to a bank for safe keeping
 direct deposit  the electronic 
transfer of a payment directly  
from the account of the payer  
to the receiving account
 Federal Deposit Insurance 
Corporation (FDIC)   
an agency that insures and 
protects customer deposits  
against theft or bank failure
 interest  a percentage of the 
amount borrowed that is charged 
to the borrower for the privilege  
of borrowing money or profit made 
on money saved or invested

 loan  money given to a borrower 
that will be paid back over time, 
often with interest
 principal  the original amount  
of money borrowed
 profit  the amount of money 
earned by a company after  
all expenses have been paid
 register  paper or online ledger  
in which the depositor keeps  
track of deposits, withdrawals,  
and current balance 
 savings account  a bank account 
that gives the depositor a safe 
place to keep money and often 
earns interest
 withdrawal  act of taking  
money out of an account
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• Define a bank as a service business  
that keeps customers’ money safe,  
loans money, and offers other financial 
services to consumers.

• Define a borrower as a person or 
organization that takes a loan from a 
bank under an agreement to repay it, 
typically with issues.

• Define interest as a percentage of the 
amount borrowed that is charged to  
the borrower for the privilege of 
borrowing money.

• Define loans and credit as the  
resources given to a borrower.

• Personal Banking 
Projectable 1

• Explain how checks, debit, and credit 
cards work as payment methods.

• Describe different types of financial 
institutions and explain the differences 
between them.

• Personal Banking 
Projectable 2

• Another Day, Another 
Dollar Activity

• Another Day, Another 
Dollar Check Register 

• Scenario Card Activity
• Checks and Deposit 

Slips Template

• Classify the services provided by different 
financial institutions, other than banks.

• Illustrate the advantages and 
disadvantages of different payment 
methods such as stored value cards, debit 
cards, and online payment systems.

• Banking Center Cards
Activity Template

• Play Money Template
• Checks and Deposit

Slips Template
• Personal Banking

Flowchart Worksheet

• Demonstrate skill reconciling a bank 
statement, and monitoring printed and/or 
online account statements for accuracy.

• The First Bank of Wiki
Projectable 

• Bank Statement Errors
Worksheet

• Compare and contrast the features and 
costs of a checking account offered by 
different financial institutions.

• Checking Account 
Comparison Table
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STANDARDS
NCEE 10: Institutions

Jump$tart Credit and Debt 1 

Jump$tart Planning and Money 
Management 3

Jump$tart Financial Planning  
and Decision Making 6

CCSS W.2.4-8: Text Types and 
Purposes

CCSS SL.4.4-8: Presentation of 
Knowledge and Ideas 

CCSS SL.1.4-8: Comprehension  
and Collaboration

  

Students should be paired 
or work in groups to 
accommodate differentiation. 
Teachers can read aloud 
and provide multiple learning 
modalities: listening, visual, 
and tactile examples.  

Personal Banking

What services do banks offer consumers? 
How do consumers manage their money?
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Your Life, Your Money
http://www.pbs.org/your-life-your-money/

This site is sponsored by PBS. Students 
navigate through real-world problems that 
they may have experienced themselves. 
There are tabs for advice, games, videos, 
celebrities, etc.

Banking Kids
http://www.bankingkids.com/

Students learn how to deposit and  
withdraw funds from a savings account, 
using progressively more difficult screens. 
The puzzles will enhance spelling and  
math skills.

WRITING
Write an essay on the following topic:  
“If I won a million dollars, I would . . .”

Research the history of coins, 
commemorative coins, or the value  
of coin collections.

MATH

SCIENCE

Have students devise a budget and savings 
plan. Provide the amount of earnings and 
number of individuals in the household.

Learn about alloys. Learn about the mixtures 
of metals used in coin-making and why.
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TEACHER PLANNING PAGES  
FOR SECTION

TEACHER LESSON GUIDE PAGES
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Personal Banking

If you had $100, would you deposit it in a savings account at a bank? 
Would you keep it as cash in your house?

Have students explain their choice and list at least two reasons  
for choosing this option.

Discuss students’ ideas about banking. Use Personal Banking Projectable 1 
to prompt discussion. Record their reasons for and against putting money in 
the bank on the board or flipchart. Explain that they are going to learn how 
banks work and why we need them. 

Facilitate a discussion with the following questions: 

• What do we use banks for? 
• Why do people use banks?

 LESSON KEY TERMS
 bank  a service business that keeps customers’ 
money safe and loans money for a fee
 checking account  a bank account that gives  
the depositor easy access to his/her money 
using debit cards and checks 
 debit card  a small, specially coded plastic  
card issued by a bank; allows the cardholder  
to transfer funds electronically and immediately 
from his or her checking account, as if the 
cardholder were writing a check to pay  
for a purchase
deposit  giving one’s money to a bank  
for safe keeping
 Federal Deposit Insurance Corporation (FDIC)  
an agency that insures and protects customer 
deposits against theft or bank failure

interest  a percentage of the amount borrowed 
that is charged to the borrower for the privilege  
of borrowing money or profit made on money 
saved or invested
 loan  money given to a borrower that will be 
paid back over time, often with interest
 principal  the original amount of money 
borrowed in an installment loan
 profit  the amount of money earned by a 
company after all expenses have been paid
 savings account  a bank account that gives the 
depositor a safe place to keep money and often 
earns interest

PART
1

LESSON TOOLS
• Personal Banking Projectable 1

 Students will be able to define a bank as a service business that keeps 
customers’ money safe, loans money, and offers other financial services to consumers. They will 
also be able to define a borrower as a person or organization that takes a loan from a bank under 
an agreement to repay it, typically with issues. Students will also define interest as a percentage of 
the amount borrowed that is charged to the borrower for the privilege of borrowing money. They will 
also be able to define loans and credit as the resources given to a borrower.

 
No links are required.
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BASIC UNDERSTANDING: Personal Banking

PART
2

Share definitions for the following terms from page 226–247  
of Personal Banking Projectable 1:

These scenes 
are in the 
Personal Banking 
Projectable 1 on 
pages 226—247.

• Bank
• Checking 

Account

• Debit card
• Deposit
• FDIC

• Interest
• Loan 
• Profit

• Principal
• Savings  

Account

Do you think it is fair to borrow money  
without paying interest? Why or why not? 

PART
3

Break students into groups and give each group  
one of the following scenes about the bank.  

Students will collaborate on a script for providing  
information about banks.  

Groups should plan their scene for 3 to 5  
minutes and then perform them in front  
of the class. 

Scene 1: A customer is thinking about  
depositing money in the bank but is unsure  
whether his/her money will be safe.  
The teller explains the reasons why the  
customer’s money is protected.

Scene 2: A nervous businessperson likes  
to keep all of his/her money in a safe instead  
of depositing it in the bank. A banker explains  
the costs of not opening a bank account.

Scene 3: A chef wants to open his own restaurant  
but does not have enough money to do so. A loan  
officer at the bank explains how a bank loan works.
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BASIC UNDERSTANDING: Personal Banking

ASSESSMENT: 
Basic Understanding of Personal Banking

1. 1. When people save money in a bank, 
they ___________ interest.

a. pay

b. earn

c. spend

2. When people borrow money either 
through a bank loan or a credit card, they 
____________ interest.

a. pay

b. earn

c. spend

3. Interest is ___________ for borrowing money.

a. money given

b. money paid

c. 5%

4. Banks loan money to borrowers and 
________________

a. earn a profit on the interest paid back for 
each loan.

b. borrowers must pay back the money in a 
specified amount of time.

c. charge more interest to borrowers than 
they pay to savers.

d. all of the above

5. Consumers use checking accounts to 
____________________

a. save their money and earn interest.

b. have easy access to their money with 
unlimited withdrawals and deposits.

c. both a and b

✄

1. b

2. a

3. b

4. d

5. b

ASSESSMENT KEY: Basic Understanding of Personal Banking
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Personal Banking

Refer to Personal Banking Projectable 2 for details on the following key terms:

Students will learn how to keep track of 
transactions in a register so that they can 
begin using their money.

Display the Checking Account Register on 
page 250 included in Personal Banking 
Projectable 2, noting that it has columns for 
date, type, description, withdrawals/debit 
(−), deposit/credit (+), and balance. 

On a checking register, debit refers to 
any withdrawn from the account and 
credit refers to any money put into the 
account (deposit). 

 LESSON KEY TERMS
 ATM (Automated Teller Machine)  a machine 
that provides cash and performs banking 
services automatically for customers using  
plastic cards coded with personal  
identification numbers (PINs)
 balance  the remaining money in an account  
or the remaining money owed
check a document from a depositor directing the 
bank to pay a certain amount of his/her money 
to another party

checking account  a bank account that gives the 
depositor easy access to his/her money using 
debit cards and checks
register  paper or online ledger in which the 
depositor keeps track of deposits, withdrawals, 
and current balance

PART
1

LESSON TOOLS
• Personal Banking Projectable 2
• Another Day, Another Dollar Activity
• Another Day, Another Dollar Check Register

• Checks and Deposit Slips Template
• Scenario Card Activity

 Students will be able to explain how checks, debit, and 
credit cards work as payment methods. They will also be able to describe different 
types of financial institutions and explain the differences between them.

 
No links are required.

Checking Account Register

DATE CHECK # DESCRIPTION
WITHDRAWAL 
PAYMENT (−)

DEPOSIT
CREDIT (+) BALANCE

250 PERSONAL FINANCE                      www.arieleducationinitiative.org ©ArielEducationInitiativeFutures

Personal Banking Projectable 2, 
pages 248—256

• ATM (Automated 
Teller Machine)

• Balance
• Checking Account

• Check
• Register
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Personal Banking

Prior to class, designate a spot in the classroom for each of the following 
eight centers using the Banking Centers Activity Template on pages  
268–274. Photocopy and print out each center card and affix to a folded 
over piece of card stock to create a tent card. Then place the supplies 
described in each center.
• Allowance Center: Receive some cash allowance from your parent
• School Supply Store Center: Purchase a calculator using a debit card
• Online Bill Pay Center: Pay a cell phone bill
• Pay Day Center: Deposit a paycheck
• ATM Center: Make a cash withdrawal
• Check Writing Center: Write a personal check to a charity
• Vending Machine Center: Use cash to buy a snack
• Present Center: Receive a cash present from a relative

Have students make a list of all of the services banks provide consumers. 
Holds my money in a checking account. Provides currency and coin.  
Clears checks, gives loans for a house or car, etc.

Students will begin this exercise with $100 play money, use the Play Money 
Template found on page 274 as well as the Checks and Deposit Slips Template 
from pages 266–267 with this exercise. Each student has a checking account and 
receives a checking account balance sheet where he or she must keep track of 
credits and debits to their accounts use the Check Register from “Another Day, 
Another Dollar” Activity on page 264.

Students will rotate through all eight centers. The centers may be accomplished in  
any order.

 LESSON KEY TERMS
No key terms are introduced.

PART
1

LESSON TOOLS
• Banking Centers Activity Template
• Play Money Template

• Checks and Deposit Slips Template 
• Personal Banking Flowchart Worksheet

 Students will be able to classify the services provided 
by different financial institutions, other than banks. They will also be able to 
illustrate the advantages and disadvantages of different payment methods 
such as stored value cards, debit cards, and online payment systems.

 
No links are required.

100

50

20

5

This template is 
in student activity 
from on page 274.
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INTERMEDIATE UNDERSTANDING: Personal Banking

Use the following directions for each center activity station.

When students acquire a calculator, they can use it to help  
them balance their registers.

ACTIVITY CENTER
CREDIT 

AMOUNT
DEBIT 

AMOUNT
ITEM  

ACQUIRED

ALLOWANCE  
(stack of $10 bills in play money)

$10 Cash

SCHOOL SUPPLY STORE  
(box of classroom calculators)

$65 Calculator

ONLINE BILL PAYMENT  
(stack of online bill payment forms) 

$30

PAY DAY  
(stack of paychecks and deposit slips)

$100 Check

ATM CENTER  
(stack of $20 bills in play money)

$20

CHECK WRITING  
(stack of blank checks and a copy  
of the List of American Charities)

$25 to a 
charity of 
students choice

How might tracking your purchases help  
you to better understand your personal budget? 

How might this relate to tracking an investment?

PART
2

Basic Understanding Lesson Basic Application Lesson Intermediate  
Understanding Lesson

Internediate Application 
Lesson
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INTERMEDIATE UNDERSTANDING: Personal Banking

ASSESSMENT: 
Intermediate Understanding of Personal Banking

✄

1. $100

2. Refer to Flowchart.

ASSESSMENT KEY: Intermediate Understanding of Personal Banking

Read the following and track how Alexis uses her money.  Answer the questions that follow. 

1. What was Alexis’ balance at the end of the day?   $  

Use the Personal Banking Flowchart Worksheet on page 275  
and place each banking term into the flowchart. 

• Alexis participated in the banking centers.  
• She started with $200 in her checking account.  
• At the store center, she purchased a calculator for $65.  
• At the online bill pay center, she paid her cell phone bill for $35.  
• She earned $75 at the pay day center, and she deposited the money  

into her checking account.  
• At the ATM center, she took $50 from her account.  
• At the check writing center, she donated $20 to her favorite charity.  
• At the vending machine, she spent $5 in cash.  

This flowchart is in 
Student Worksheet 
form on page 275.
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Personal Banking 

Consumers can keep track of their money from month to month by looking 
at a bank statement. Bank statements are timelines that track every time you 
deposit or withdraw money. Bank statements can help customers verify that 
their accounts are accurate. Display The First Bank of Wiki Projectable and 
have the students read aloud the headings of each column as a class: Date, 
Description, Withdrawals, Deposits, Balance.

What kinds of transactions will a bank statement show? 
Bill payments, deposits (paychecks), rent/mortgage, ATM withdrawals, 
 debit card purchases, and account fees. These will also include those that  
are electronic, mobile, or online.

 LESSON KEY TERMS 
No key terms are introduced.

 
No links are required.

PART
1

LESSON TOOLS
• The First Bank of Wiki Projectable • Bank Statement Errors Worksheet

 Students will be able to demonstrate skill reconciling a bank 
statement and monitoring printed and/or online account statements for accuracy.

This chart is 
in student 
projectable form 
on page 276.

DATE DESCRIPTION REF.
WITHDRAWAL 
PAYMENT (−)

DEPOSIT
CREDIT (+) BALANCE

2003-10-08 Previous Balance $0.55
2003-10-14 Payroll Deposit - HOTEL $694.81 $695.36
2003-10-14 Web Bill Payment - MASTERCARD 9665 $200.00 $495.36
2003-10-16 ATM Withdrawal - INTERAC 3990 $21.25 $474.11
2003-10-16 Fees - Interac $1.50 $472.61
2003-10-20 Interac Purchase - ELECTRONICS 1975 $2.99 $469.62
2003-10-21 Web Bill Payment - AMEX 3314 $300.00 $169.62
2003-10-22 ATM Withdrawal - FIRST BANK 0064 $100.00 $69.62
2003-10-23 Interac Purchase - SUPERMARKET 1559 $29.08 $40.54
2003-10-24 Interac Refund - ELECTRONICS 1975 $2.99 $43.53
2003-10-27 Telephone Bill Payment - VISA 2475 $6.77 $36.76
2003-10-28 Payroll Deposit - HOTEL $694.81 $731.57
2003-10-30 Web Funds Transfer - From SAVINGS 2620 $50.00 $781.57
2003-11-03 Pre-Auth. Payment - INSURANCE $33.55 $748.02
2003-11-03 Check No. - 409 $100.00 $648.02
2003-11-06 Mortgage Payment $710.49 −$62.47
2003-11-07 Fees - Overdraft $5.00 −$67.47
2003-11-08 Fees - Monthly $5.00 –$72.47

                          * * * TOTALS * * * $1,515.63 $1,442.61

Advanced Understanding and 
Application Lesson
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INTERMEDIATE APPLICATION: Personal Banking

ASSESSMENT: 
Intermediate Application of Personal Banking

✄

1. The mistake is in the personal ledger. The $30 purchase at the grocery store  
was not written down. You can correct the mistake by recording the purchase  
at the bottom of your personal ledger.

ASSESSMENT KEY: Intermediate Application of Personal Banking

Analyze the following scenario, personal ledger, and bank statement.

Students will find the differences between the real scenario, personal ledger, and bank statement. 
Find the error and brainstorm how you might go about solving the problem.

1. You have $125 in your checking account.

• Monday: You take out $20 from the ATM.

• Tuesday: You deposit $50 into your checking account.

• Thursday: You spend $30 at the grocery store.

DATE DESCRIPTION WITHDRAWALS DEPOSIT BALANCE

Opening Balance $125
9/5 ATM Withdrawal $20 $105
9/7 ATM Deposit $50 $155

DATE DESCRIPTION WITHDRAWALS DEPOSIT BALANCE

Opening Balance $125
9/5 ATM Withdrawal $20 $105
9/7 ATM Deposit $50 $155

9/8 Grocery Store $30 $12

Personal Ledger

Bank Statement
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Personal Banking

Checking accounts come in all different shapes and sizes. Banks offer some 
features to customers that make banking easier, such as  direct deposit ,  
which is an electronic transfer of a payment directly from the account of the 
payer to the receiving account. Many people have their paychecks directly 
deposited into their checking accounts. Today, we will be discussing the 
options that local financial institutions offer for checking accounts. 

An individual must consider the following points when planning  
to open a new account:

• Minimum to open: How much money does the bank require for you to  
open the account? Do you have that amount of money available to 
deposit?

• Monthly fees: How much money does the bank charge in service fees,  
and what do you as the consumer get for paying those fees?

• Features: What special services will the checking account provide,  
and are those special features available elsewhere?

Show the Checking Account Comparison Table on page 279 and prompt 
students to discuss details on the four different checking accounts.

Which account offers the lowest opening balance? Chase and Bank of America

Which account offers the lowest monthly fees? Bank of America, Chase, Harris

What conditions must the depositor meet in order to avoid a monthly fee? 
Bank of America requires direct deposits, Chase requires an average daily balance of 
$15,000 or more, and Harris requires a deposit of at least $500 each month.

 LESSON KEY TERM 
 direct deposit  the electronic transfer of a payment directly  
from the account of the payer to the receiving account

 
• Chase - Premier Plus Checking

https://www.chase.com/personal/checking

• BMO Harris - Smart Money Account
https://www.bmoharris.com/main/personal/checking-
accounts/

• Bank of America - Core Checking
https://www.bankofamerica.com/deposits/checking/checking-
accounts/

• Fifth Third Bank - Essential Checking
https://www.53.com/content/fifth-third/en/personal-banking/
bank/checking-accounts.html

PART
1

LESSON TOOLS
• Checking Account Comparison Projectable

 Students will be able to compare and contrast the  
features and costs of a checking account offered by different financial institutions.

Section Opener

Planner and Extensions Key Lesson 
Terms

Entrepreneurship Investing
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I am  
and always 
will be a 
catalyst for 
change.
—Shirley Chrisolm

PERSONAL FINANCE
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PAGE  1

Budget and Goal Setting

Students will be able to define 
the term budget and the various 
categories within a budget.

PAGE  49
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Students will explore 
employment, careers,  
and income.

PAGE  93

Taxes

Students review taxes from 
the point of view of both the 
individual and the government.
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Savings

Students will clearly define 
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save money.

PAGE  179
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ECONOMICS
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Currency and 
Federal Reserve
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of the Federal Reserve in 
shaping the economy.

Goods and Services

Students discover how goods 
and services are produced, 
consumed, and exchanged.

Consumers and Producers

Students will be able to 
differentiate between a 
consumer and producer.

Scarcity

Students will explore why 
scarcity exists, examine their 
roles as consumers and 
producers, and experience 
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Opportunity Cost

Students will be able to define 
and distinguish between a 
cost and a benefit.

Federal Government Taxes  
and Role of Government

Students develop a strong 
understanding of the role 
government plays in a society, 
such as the goods and services 
the government provides.

Productive Resources

Students have the opportunity 
to define, categorize and 
identify productive resources 
(natural, capital and human), 
using dramatization.

Specialization and 
Division of Labor

Students will be able to 
define division of labor and 
specialization, as well as give 
examples of each.
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ENTREPRENEURSHIP
TABLE OF CONTENTS

Business Operations

Students will learn the 
elements of small business 
ownership and franchising.

Business Startup 
and Financing

Students learn how to make 
financing decisions and become 
worthy candidates for credit.

Flow of Money

Students trace the movement 
of money from the customer 
to a business and learn how 
the company makes decisions 
with money received. 

Entrepreneurship

Students will be able to 
explore the mindset and skill 
set of an entrepreneur.

Public and Private 
Corporations

Students will explore ways a 
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Target Markets

Students begin to gain a basic 
understanding of marketing 
by making the connection 
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Students will learn how to 
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Students will learn the 
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needed to evaluate a bond as 
an investment choice.
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Students define investing 
and learn why investing is a 
beneficial practice.

Mutual Funds

Students learn about 
this investment option, its 
advantages and disadvantages, 
and how to evaluate mutual 
funds as an investment options.

Portfolio Management

Students plan to make their 
investments grow by learning 
to manage risk.
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Students will learn about the 
stock market, the roles of 
financial advisors, how to make  
a self-directed investment 
purchase, and how to buy 
certain stocks directly from  
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Students find out how to 
determine what it costs to own 
a stock and how they might go 
about choosing a stock. 
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